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	Course Information
	Instructor Information

	Credits: 3
	Office: 634 Clemens (M) or 525 Clemens (T)

	Classroom: Clemens 1030
	E-mail: 
              

	Meeting Time: 11 a.m.-11:50 a.m. MWF
	Office Hours: M: 12:00 p.m – 2:00 p.m.
                         T: 12:30 p.m.-1:30 p.m.


	Course Description

	Course Catalog

	Second semester of the General Education Writing Skills Requirement. Fulfills the Humanities requirement of General Education if taken in conjunction with ENG 101. Practice in developing complex interpretations of human experience and values as represented in various media. Conceptualizing and conducting original research, culminating in a major research essay using both library and online materials. Twenty-five pages of graded, revised writing, excluding first drafts, exercises, and quizzes. Students may not receive credit for both ENG 201 and ESL 408. This course is a controlled enrollment (impacted) course. Students who have previously attempted the course and received a grade other than W may repeat the course in the summer or only in the fall or spring semester with a petition to the College of Arts and Sciences Deans' Office.

	Course Introduction – Cultural Imagination

	This course will focus on narratives constructed by our culture as a whole, whether they be myths, dreams and fantasies, or beliefs and assumptions about how our world works. Narrowly understood, myths are sacred and sometimes false stories; broadly understood, they are modes of knowing that construct, articulate, and make visible both existing and alternative worlds. We will explore and study these myths and stories by looking at the importance they hold in a number of different areas, including the psychological, the historical, and the sociological. Our purpose is to better understand the roles that these stories, imaginings, and constructions play in our lives and our understanding of experiences.
NOTE: It is possible that during the course of the semester we may encounter some vulgar language as a result of the course of study. This type of language would not be actively used in the classroom, but rather analyzed for its significance and considered entirely academically.


	Required Materials

	· 1 USB Flash Drive to submit final essay and coursework from throughout the semester – Available at the University Bookstore or through most major electronics retailers. Flash drives will not be returned so please purchase one specifically for this course.

	· Microsoft© Office 2010 or 2013 – Available here:
http://www.buffalo.edu/ubit/service-guides/software.html
Since Office is available to you through your student fees, I do not accept OpenOffice files or other formats. All documents must be submitted in .rtf, .doc, .docx, or standard video/powerpoint formats for the multimedia assignment. 

	· Any reputable English dictionary (e.g. Webster’s or American Heritage) 

	· Bedford/St. Martin’s – The Everyday Writer by Andrea Lunsford – 2nd edition or newer.

This book is required for our MLA, APA and research work. It is inexpensive, but not optional.

	Additional Readings Below

	Outside Readings: (If no link is provided, text will be available on course reserve through the library or via the course website, though all articles without links can be found in ProjectMUSE, JSTOR, or Academic search complete.)
·  The 12 Dos and Don’t’s of Writing a Blog by Brian Klems http://www.writersdigest.com/online-editor/the-12-dos-and-donts-of-writing-a-blog  

· Texas A&M: “Rhetorical Analysis” Available via course website. (Creative commons)
· The Beast of Beauty Culture: An Analysis of the Political Effects of Self-Objectification by Cahill and Heldman 
http://hilo.hawaii.edu/~tbelt/pols433-reading-thebeastofbeautyculture.pdf
·  How to Reach Your Target Audience by Roy H. Williams http://www.entrepreneur.com/article/241866
· Minorities Differ Much From Each Other, But Not When Reacting to Ads by Aronté Bennett

http://adage.com/article/the-big-tent/minorities-differ-ads/238002/ 
· What Companies Get Wrong When Marketing to Minorities by Karen E. Klein http://www.businessweek.com/smallbiz/content/dec2010/sb20101213_643259.htm
· Reclaiming our Cultural Mythology by George Gerbner

http://www.context.org/iclib/ic38/gerbner/ 
· Changing Our Cultural Myths by  Lane Wallace http://www.theatlantic.com/national/archive/2010/04/changing-our-cultural-myths/39537/
· Why I Keep My Bipolar Disorder Secret at Work by CJ Laymon http://www.theatlantic.com/health/archive/2013/08/why-i-keep-my-bipolar-disorder-secret-at-work/278931/ 
· The Difference a Job Makes: The Effects of Employment among People with Disabilities by Lisa Schur

Source: Journal of Economic Issues, Vol. 36, No. 2 (Jun., 2002), pp. 339-347 (JSTOR)
Video:
· A 4-Year-Old Girl Asked A Lesbian If She's A Boy. She Responded The Awesomest Way Possible. (Adam Mordecai – Upworthy) 
http://www.upworthy.com/a-4-year-old-girl-asked-a-lesbian-if-shes-a-boy-she-responded-the-awesomest-way-possible
· 5 Minutes Of What The Media Actually Does To Women (Brandon Weber – Upworthy)

http://www.upworthy.com/5-minutes-of-what-the-media-actually-does-to-women-8?c=reccon1 

·  There's Something Absolutely Wrong With What We Do To Boys Before They Grow Into Men (Joseph Lamour – Upworthy) 
http://www.upworthy.com/theres-something-absolutely-wrong-with-what-we-do-to-boys-before-they-grow-into-men
· If You Tell This Dude To 'Man Up,' You Better Be Prepared To Learn Why What You Said Is Awful (Adam Mordecai - Upworthy)
http://www.upworthy.com/if-you-tell-this-dude-to-man-up-you-better-be-prepared-to-learn-why-what-you-said-is-awful 
· And The Winner For 'Biggest Hint That Hollywood Is Twisted' Is... (Joseph Lamour – Upworthy)
http://www.upworthy.com/and-the-winner-for-biggest-hint-that-hollywood-is-twisted-is



	Goals
	Assessment

	In 101, students will
	

	· gain familiarity with learning approaches connected to successful writing
	· formal and informal writing assignments

	· compose in a variety of academic, professional, and civic contexts, including digital environments
	· formal writing assignments, including one digital composition and assignments in more than one genre

	· undertake a productive writing practice, including revising
	· formal writing assignments require drafts and revision

	· make and support arguments
	· formal and informal writing assignments

	· acquire an introductory understanding of rhetorical analysis
	· formal and informal writing assignments

	· practice critical and evaluative reading 
	· formal and informal writing assignments

	· understand the role of conventions in different genres.
	· students write in more than one genre

	In 201, in addition, students will
	· 

	· practice library research methods
	· a formal, research-based writing assignment

	· evaluate primary and secondary sources
	· a formal, research-based writing assignment

	· compose a researched essay
	· a formal, research-based writing assignment

	Through 101 and 201, students will 
	· 

	· be introduced to the humanistic discipline of rhetoric
	· formal and informal writing assignments

	· investigate questions of the humanities through rhetorical study
	· formal and informal writing assignments


	Grading

	Engagement
	10%

	Informal Writing/Quizzes
	20%

	Marketing Brochure
	5%

	Rhetorical Analysis
	10%

	Research Blog
	5%

	Multimedia Presentation
	5%

	Research Essay 1.0
	15%

	Auto-Rhetorical Analysis
	5%

	Research Essay 2.0
	25%


	Assignment Descriptions

	Below are very brief descriptions of the assignments for the course. More detailed descriptions of the assignments are available online.

	Marketing Brochure

	Write a brochure marketing a product you know to a specific audience to which you do not belong.

	Rhetorical Analysis/Auto-rhetorical Analysis

	An analysis of the arguments and conversations in your research area and the rhetorical techniques applied. Auto-rhetorical analysis: analysis of your own writing.

	Research Blog

	A blog detailing your research efforts and developing opinions during the semester

	Research Essay/Research Essay 2.0

	A more traditional humanities essay incorporating independent library research.
2.0: A more advanced essay demonstrating a more balanced argument and consideration of audience.

	Multimedia Presentation

	A slidecast or websites that addresses some part of your research.

	Engagement

	This is driven by presence and participation. Being physically present, is not, however, enough to demonstrate engagement. Active participation is required.  

	Informal Writing and Quizzes

	You will participate in online discussion forums. Each week you will write twice on the discussion forum. Posts are of an informal nature, usually 150-200 words, and related to class discussion. You will also be expected to write comments on your classmates’ blogs, participate in peer review of each other’s drafts, and write in class. 

As a general policy, I do not give quizzes, so it is critical that you read for class and come prepared for discussion. If we begin having a problem with unprepared students, I will institute quizzes in order to assure that the reading is completed. Failing to pass these quizzes will not only affect your Informal Writing grade, but will result in an absence from the course. Please see the absence policy for further details. 

	Note to students:

	Save all the writing you do during the semester.  You can clear your files in May.  Until then, you never know what may prove to be useful during a revision.  If you compose and revise on a computer, periodically print out (or save on disk) versions of your draft so that you have a record of its process.  Keep a copy for yourself (either on disk or a hard copy) of all major assignments handed in to me.  In addition, keep all drafts on which you have received comments from me or your classmates.


	Course Policies

	Disability Services

	Government regulations require that university policies, practices, and procedures not discriminate on the basis of disability. Disability Services coordinates reasonable modifications so that individuals with disabilities can access and benefit from all programs, services, and activities of the university. Please 
visit the Disability Services website for further information: http://www.ub-disability.buffalo.edu/.

	SafeZone and Non-Discrimination Policies

	I have a zero-tolerance policy for any discrimination, be it related to gender, disability, race, sexual orientation, country of origin, socio-economic status or any other form. If a student in our course is making you uncomfortable, or you are uncomfortable with the topics discussed in class, feel free to meet with me during my office hours or send me an e-mail. I reserve the right to eject any student participating in or promoting discrimination from my course. That student will not be permitted to return to class.     

	Student Support Services

	Students interested in receiving guidance in overcoming obstacles, in addition to other services to ensure your success at UB, should check out UB’s Student Support Services Program (SSS). SSS is located in 215 Norton and at www.cpmc.buffalo.edu/sss  Students in any major are welcome to apply to SSS.

	Academic Dishonesty

	Please familiarize yourself with the University’s Academic Integrity policy, which can be found at http://undergrad-catalog.buffalo.edu/policies/course/integrity.shtml. In a writing course, we are particularly concerned with plagiarism, which the catalog describes as “Copying or receiving material from any source and submitting that material as one’s own, without acknowledging and citing the particular debts to the source (quotations, paraphrases, basic ideas), or in any other manner representing the work of another as one’s own.” The writing program’s policy states that the first instance of plagiarism will result in an “F” on that assignment. Any additional instances of plagiarism will result in failure of the course.
Re-submission of previous work will be considered academic dishonesty unless approved in advance.

	Late Assignment Policy

	On occasion, students are unable to meet assigned due dates. If you believe you will be unable to meet a due date, you must email me prior to the day an assignment is due. In your email you should explain your situation and identify when you will complete the assignment. Typically I will grant students a week extension on one assignment during the semester. Assignments turned in late without prior arrangement will be reduced one full letter grade. Assignments later than one week will not be accepted. Final essays will not receive any extensions and will not be accepted late.

	Attendance Policy

	The writing program attendance policy allows students one week of absences. That means you may miss three classes without penalty. Each additional absence will drop your final grade 1/3 of a grade (e.g. miss six classes total and your final grade will drop from a “B” to a “C”). Late arrival to class will count for 1/3 of an absence. (e.g. three late arrivals =  1 absence = 1/3 reduction of a letter grade.) 
After two weeks of absences students risk failure in the course. 

	University Repeat Policy

	Please be advised that English 101, 102, and 201 have been designated as “limited enrollment” courses. Self-registration in these courses in the Fall and Spring semesters will initially be limited to those students who are taking the course for the first time; repeat enrollments during Spring and Fall will be restricted by the university. Students who plan to repeat one of these courses for any reason should plan to register for the course during one of the summer sessions.
Repeat enrollment refers to registration by a student who was previously enrolled in the course at UB, or who transferred an equivalent course to UB, and who received a letter grade of A, B, C, D or F and qualified values thereof (e.g., A-, D+) or a grade of P, S, U, I, J, N or R. The only case in which a student may self-register for a repeated course is when the student has taken an Administrative Withdrawal for an entire previous semester, so that all the grades for that semester were registered as W.

	Students wishing to repeat a course in the fall or spring have a window of the week before classes begin to self-register; previous to this, permission to register must be granted. All petitions regarding this policy should be directed to the Dean of the College of Arts and Sciences.


	Library Skills:

	As of Fall 2011, students are required to complete the Library Skills Workbook within the first year of their arrival. Students in English 201 will be required to complete the Workbook in conjunction with their units on research writing. The Workbook is accessible through UBLearns, but students would be best advised to visit the Library's page to look for updates and additional information before beginning (http://library.buffalo.edu/libraries/gethelp/libraryskillsworkbook). 

Many composition sections meet directly with the librarian who is a direct liaison to the Composition Program, Laura Taddeo, but she would like to let it be known that she is happy to address questions and grant assistance at any point during the semester to anyone in our courses. 

She can be reached at 645-7970, ltaddeo@buffalo.edu, or room 522 of Lockwood Library.

	Tutoring in writing:

	UB’s Center for Excellence in Writing supports writers across the university as they compose, construct, and share meaning. Since learning to write is a life-long endeavor, all members of the UB community are also students of their own writing processes. Committed to the idea that writing both creates and communicates knowledge, understanding, and individual reflection, the CEW provides attentive, respectful readers, offers workshops on writing and writing instruction, and conducts research to guide the future development of writing practices. The CEW, located in 209 Baldy Hall, is here to support any writing you might do while at UB – assignments, essays, research projects, as well as application materials, personal statements, and so on. Talking through challenges and choices and getting an audience’s reaction is a healthy part of any writer’s process.  All writers are welcome to come in for free individual consultations.  You can schedule from the CEW website, drop by the Center, or call 645-5139. CEW hours are Mon – Wed 10-6; Thurs 10-7 and Fri 10-3.

	Incomplete Policy: 

	An incomplete grade may only be given to students who have (1) fulfilled the attendance requirement for the course and (2) completed all but one of the written assignments.

	Plagiarism Scanner/Copied Content:

	All assignments are subject to the use of a plagiarism scanner at the discretion of the instructor. Plagiarized assignments will receive a failing grade and may be reported to the university.

Additionally, all assignments must be entirely original. They may not carry over content from English 101, nor may they have identical text between 201 assignments. This will also result in a failing grade.


Marketing Brochure
Executive Summary
Part of our Cultural Imagination is created by the information presented to us when purchasing products. Often, this comes in the form of commercials or magazines. For this assignment, you will write a 1,000 word Marketing Brochure. You may market any product, but the challenge is that you must market effectively to your target audience, who must be of either a different race, gender, sexuality or socio-economic status from yourself. This can be difficult due to established cultural stereotypes. Avoid offensive cultural stereotypes, as these are off-putting and alienating. Use a product with which you are familiar. If you want to market Mountain Dew to Native Americans, for example, how can you engage with their culture? 
1. Think about your criteria: What would your company expect from you if you were marketing a product for them? How did you determine this? What kind of presentation would be most effective? Who is your target audience? What are some characteristics of that culture that are important to its participants?  
2. Reconsider your interpretation: Is your marketing effective? What makes it effective? Who would not buy your product based on the advertisement? (Is your brochure specific enough to meet the criteria?) Could you market other products in this way? Are your images effective? Do you need images? How does this differ from the way in which you would market to yourself?
3. Writing the brochure: Have you proofed your brochure? Can the reader tell who the target audience is without being told? What could you do to improve your brochure/make it more interesting?
Requirements

· Your brochure must be a minimum of 1000 words in length. (1 letter grade reduction for every 100 words it is short of the minimum. Quantities under 100 will be scaled. (e.g. 50 words = ½ letter grade.)
· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter reduction on the assignment.
Evaluation Criteria

You will be evaluated by the following criteria, roughly in order of decreasing importance:

· Effectively marketing a product to the target audience
· Ability to engage a specific audience

· Engagement with the style and form of brochure
· Demonstration of a personal/professional writing style

· Thoughtful response to workshop feedback

· Spelling, grammar, other stylistic concerns.
Rhetorical Analysis Assignment
Executive Summary

For this assignment you will choose one or two of your sources for your research essay and discuss the major conversations and debates in your field of research. This is an excellent opportunity for you to lay down some serious groundwork for your essay as these three pieces of research will likely be the three you refer to most in your essay. You will want to consider: What makes this article effective? What techniques does the author use to get her/his point across? What is the article trying to accomplish?   
The Process

1. Readings and discussion: As you work your way through the readings you should keep in mind the credibility of your sources. Do the arguments the authors make strongly conflict with your experience? Where do they resonate? Most importantly, where do the authors' perspectives shed new light on your experiences? Which authors are more compelling? Why? What further research would need to be done? How relevant is this reading to what I am discussing? Who is the target audience of each author and how does that affect their construction of the text?

2. Your personal understanding of the topic: You will have some pre-conceived ideas before you begin your research. While these will guide your understanding of what your read, you need to make sure they do not interfere with your ability to look at the topic objectively. Consider: What are your personal biases? What have you reconsidered as a result of your research? What would you have learned if you had known nothing about the topic at the beginning of your research? 
3. Writing a rhetorical analysis: As you write your analysis you should consider the importance of your role in the construction of this analysis. It is your responsibility to analyze and synthesize the research you have read. That considered, how can you assure that your analysis is fair? What techniques can you use to eliminate bias? What type of writing will help you to avoid these types of problem? What level of authority do you need over the texts?  Did you use primary and/or secondary sources? Why?
Requirements

· Your rhetorical analysis must be a minimum of 1000 words in length. (1 letter grade reduction for every 100 words it is short of the minimum. Quantities under 100 will be scaled. (e.g. 50 words = ½ letter grade.)

· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter reduction on the assignment.
Evaluation Criteria

You will be evaluated by the following criteria, roughly in order of decreasing importance:

· Performance of a rhetorical analysis related to your research
· Engagement with a 1-2 credible sources related to your research
· Discussion of major arguments and conversations in you field of research
· Engagement with the style and form of the rhetorical analysis

· Thoughtful response to workshop feedback

· Spelling, grammar, other stylistic concerns.
Auto-Rhetorical Analysis
Executive summary
Re-read the criteria above. Apply this to the research essay you have submitted. 

Is your writing rhetorically effective? Have you used good sources? What is your role in this discussion? What new material are you contributing? When you compare your writing to the writing you analyzed for the first rhetorical analysis, what are the strengths and weaknesses? 
Requirements

· Your auto-rhetorical analysis must be a minimum of 750 words in length. (1 letter grade reduction for every 100 words it is short of the minimum. Quantities under 100 will be scaled. (e.g. 50 words = ½ letter grade.)

· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter reduction on the assignment.
Evaluation Criteria

You will be evaluated by the following criteria, roughly in order of decreasing importance:

· Performance of a rhetorical analysis related to your research

· Engagement with your research in an objective manner
· Discussion of your role with respect to major arguments and conversations in you field of research

· Engagement with the style and form of the rhetorical analysis

· Thoughtful response to workshop feedback

· Spelling, grammar, other stylistic concerns.
Research Blog Assignment

Executive Summary

This assignment will track your research progress. While this project may begin later in the semester, you will be wanting to think about it early on. This is where you will demonstrate the research you have done and the work you have put into the course. Having some kind of research journal would make this assignment much easier. As you walk readers through your process you will want to reflect upon what you did well and what you did differently, taking a good look at how your process works. This is also an opportunity for you to get feedback for your future research practices, which you will continue throughout your time at the university. This will also contain your annotated bibliography.
The Process

1. Reflection and Collection: Look back on your research process. What went well? What didn’t? What sites and locations did you use to gather information? Which would you be most like to use in the future?
2. Experience: Don’t be surprised if reflecting upon the research is as challenging as the research itself. This is a complex process, one which you probably do fairly automatically. Start thinking about where you began your research. How has this process been similar or dissimilar to other research endeavors you have attempted in the past? How has your process evolved? What mistakes have you started to make as research becomes more familiar?  How can you correct them?
3. Writing the Research Blog: This research was not an overnight process. How did the different steps you took interact with one another? In what order did you follow these steps? What would happen if you changed the order, or took out a step? What could you add to improve your research?
Requirements

· Your blog must be a minimum of 1000 words in length. (1 letter grade reduction for every 100 words it is short of the minimum. Quantities under 100 will be scaled. (e.g. 50 words = ½ letter grade.)

· Must contain an annotated bibliography (counts as one 150 word entry, regardless of length)

Evaluation Criteria

You will be evaluated by the following criteria, roughly in order of decreasing importance:

· Relevance of research blog as it relates to your research

· Discussion of the research process

· Self-evaluation and plans for improvement

· Engagement with the style and form of the research blog

· Thoughtful response to workshop feedback

· Spelling, grammar, other stylistic concerns.
Research Essay Assignment

Executive Summary

Our course theme is Cultural Imagination and we will be discussing the role society plays is determining our viewpoint and prejudgments regarding others and ourselves. For this essay, you will be choosing a topic related to preconceptions about society, a culture, a social group, a specific event or some other approved topic related to social conceived notions. This is an extensive project that will be the focus of a large majority of your work in this course. Get your topic approved as soon as possible. Unapproved topics will not get re-writes. For this essay you will be making use of a minimum of five outside source, with a minimum of two in print and two electronic. You must use credible sources. You are welcome to bring them to me for approval if you are uncertain of their credibility. The goal of this essay is to get you engaged with an interesting research topic, in which you have some personal investment. I am also looking for you to step outside of your comfort zone, and take this research as an opportunity to self-reflect and to consider how your preconceptions affect how you interact with the world. 

The Process

1. Reading and Discussion: You will want to engage with the course texts, as they will relate to your discussion. They will help to strengthen your argument and allow you to better understand your research and different perspectives. As you are reading consider: How does this relate to my essay topic? How does this reading challenge my preconceived notions? What do I agree with? What do I disagree with? Why? Can I form a solid argument based entirely upon fact, not involving prejudgments and prejudices? What are the counter-arguments? Who would disagree? Why?
2. Outside Research: Finding evidence to support your claim is a very challenging task, which is why you should be looking for articles that allow you to build an argument, rather than having a fully developed argument going in. This is an opportunity to see other perspectives on the world and this perspective of it. Take advantage of this. How do the authors arguments differ from your own? How convincing is their argument? How believable is their evidence? Is this article something you would be interested in sharing with someone else? Why or why not? If not, should you include it in your essay?  

3. Writing the Essay: You will want to assemble your research and see how each article/book interacts with your other sources. Have you developed a conversation? Is it one sided? Do you address the target audience? Does your essay transition well (does is read quickly)? Have you double-checked it for error? 
Requirements

· Your research essay must be a minimum of 2,000 words in length. (1 letter grade reduction for 
every 100 words it is short. Quantities under 100 will be scaled. (e.g. 50 words = ½ letter grade.)
· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter downgrade on the paper.
Evaluation Criteria

You will be evaluated by the following criteria, roughly in order of decreasing importance:

· Select a topic related to Cultural Imagination and our preconceived notions of the world 

· Present a strong cohesive argument supported by evidence 

· Find and employ appropriate outside research (a minimum of 5 sources, at least 2 print and 2 digital)

· Quality of outside sources

· Use close readings of these texts to support your claim

· Consider counter-arguments

· Thoughtful response to workshop feedback

· Spelling, grammar, other stylistic concerns. 
Research Essay 2.0

Executive Summary
The Research Essay 2.0 is much more than an opportunity to make revisions. The goal of this assignment is to demonstrate profound reflection upon the subject material of your essay, to the degree where you reveal an influence of the research upon your line of thought. This will be developed through a strong demonstration of counter-argumentation and a reflection of this counter-argumentation in your conclusion. This means that you must incorporate at least one additional source that disagrees with your thesis and you must refute its claims. 
Requirements

· Your Research Essay 2.0 must be a minimum of 2,500 words in length. (1 letter grade reduction for every 100 words it is short. Quantities under 100 will be scaled. (e.g. 50 words = ½ letter grade.)
· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter downgrade on the paper.
Evaluation Criteria

You will be evaluated by the following criteria, roughly in order of decreasing importance:

· Implementation of new source material

· Development of strong argumentation 

· Find and employ appropriate outside research (a minimum of 6 sources, at least 2 print and 2 digital)

· Engagement with audience

· Quality of outside sources

· Use close readings of these texts to support your claim
· Thoughtful response to workshop feedback

· Spelling, grammar, other stylistic concerns. 
Multimedia Presentation

Executive Summary

Slidecast

A slidecast combines PowerPoint slides with an audio track to create a short video. Slidecasts are employed in a wide range of rhetorical situations as they are technically easy to produce. Of course, we have all be subject to dull PowerPoint talks, typically punctuated with slides that are filled with text and bullet points. However, slides don’t need to look that way. They can be well-designed and visually appealing. This is part of what we call “visual rhetoric,” which is the study of how images can be used to communicate and serve rhetorical purposes. That said, a slidecast is not just about images; there is also an audio track. Recording an effective audio presentation is probably as important today as giving an effective real-time presentation. It takes practice to read a prepared text and make it sound natural. It takes even more skill to extemporize. For this project, you will be introduced to principles of visual rhetoric and slide design, as well as to some concepts of oral presentation. You will then create a short slidecast: 3-5 minutes with at least 10 slides.

The topic of your slidecast will depend on your essay topic. Your purpose will be to report on research that you have done.Your audience is your classmates, and your goal should be to explain why you find this research you’ve done to be important and interesting.

or

Website

A website is an opportunity for you to make use of all of the different types of media that are available to you. You can include images, Youtube clips (or other videos/GIFs), audio, and any other type of media that appeals to you. This will be more complicated than the slidecasts, but as you have likely created slidecasts in English 101, you may want to consider the practicality of this for future resume skills. This type of assignment relies heavily on the concept of “visual rhetoric” which is the study of how images can be used to communicate and serve rhetorical purposes. I expect you to make use of a variety of media with no less than 750 words of writing related to your research. Due to the complicated nature of designing a website, considerations will be made for risk taken. Extra credit will be given to sites available to the public, particularly with evidence provided of sharing over social media. Further credit may be given for ingenuity and originality going above and beyond the rhetorical call of English 201.

This website will discuss and demonstrate research prepared for the research essay, but also provide the context necessary for people unfamiliar with your project. You will need to assure that at least 500 words of the 750 word minimum relate to the research. 

The Process

1. Selecting a topic: you’ve already begun your essay, so you should have already done some research. You should pick a text you have researched or a specific issue that you feel you can adequately address in 3-5 minutes or on a simple website (about 750 words). You should also think about a topic you think will be conducive to visual presentation. Really any topic can work, but you need to have an idea about how you will present it visually.

2. Find images: the Internet will be your primary resource here but it takes some skill to find the right search terms to find the images you need. You may find that the images you discover will help to shape the text for your presentation. Make sure to acknowledge all sources. This is particularly important for publically available websites.
3. Write the script/site text: your script/text should be a minimum of 750 words. Your purpose is reporting, so you don’t need to make an explicit argument, but you do need to explain why this information is valuable and relevant to your audience. You will likely find your rhetorical analysis helpful with this assignment.

4. Design the slides/page(s): in addition to thinking about each slide/page’s individual design, you need to give some thought to the overall effect. There should be some visual consistency across the slides/page(s). Also, you should think about the rhythm of moving from slide to slide or cohesion of website elements. Each slide shouldn’t be on the screen for an equal amount of time. Media should be placed upon the website in order to emphasize key ideas and arguments. Interspersing a few quick slides along with ones that are on the screen longer will give your presentation more energy. Paying attention to the elements on your webpage will prevent tacky Myspace-like pages that are difficult to read, or boring journal-type sites, that are not engaging.

5. Record your presentation/create the website: Give yourself some time to do this. Don’t expect that you’ll get it right the first time. Practice. And then experiment, with the mic settings to get a good sound quality or with webpage formatting to ensure readability.

Requirements
· A 3-5 minute slidecast with at least 10 slides

· A copy of the script

· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter downgrade on the assignment.
or

· Approved webpage agreeable to university standards (I will need to approve webpages)

· A webpage with a minimum of 750 words of text, 500 of which must be related to the research you have done for your essay.

· Relevant page or area dedicated to proper citation of sources.

· You must participate in the peer review workshop. Unexcused absences from peer review workshops will result in an automatic letter downgrade on the assignment.
Evaluation Criteria

· Reporting on research done for the essay
· An objective presentation of the research material

· Visually effective slides/webside

· A clear oral/visual presentation or engagement with media

· Thoughtful response to workshop feedback
	Course Schedule
Note: Course schedule is subject to change. Notifications of changes will be made in class. All assignments are due by 11:59 p.m. the Friday they are due unless otherwise specified. 

	Meeting Day
	Assignments 
	Reading Assignment for Next Class

	M 1/26
	Class Introduction
Begin Marketing Brochure Assignment
	Reclaiming our Cultural Mythology by George Gerbner
http://www.context.org/iclib/ic38/gerbner/

	W 1/28
	Discuss Reflecting
Introduce the concept of cultural mythology
	

	F 1/30
	Cultural Perceptions and Reflection
Discussion of Essay 2.0 model
	How to Reach Your Target Audience by Roy H. Williams
http://www.entrepreneur.com/article/241866 


	M 2/2
	Writing with style and purpose
Last day for add/drop
	Minorities Differ Much From Each Other, But Not When Reacting to Ads by Aronté Bennett
http://adage.com/article/the-big-tent/minorities-differ-ads/238002/
What Companies Get Wrong When Marketing to Minorities by Karen E. Klein http://www.businessweek.com/smallbiz/content/dec2010/sb20101213_643259.htm 

	W 2/4
	Discuss marketing, brochures and the importance of audience.
	

	F 2/6
	In-class workshop: Peer Review

Bring a Printed copy of Marketing Brochure
Marketing Brochure due by midnight
	A 4-Year-Old Girl Asked A Lesbian If She's A Boy. She Responded The Awesomest Way Possible. (Adam Mordecai – Upworthy) 
http://www.upworthy.com/a-4-year-old-girl-asked-a-lesbian-if-shes-a-boy-she-responded-the-awesomest-way-possible 

	M 2/9
	Begin Research Essay

Begin Research Blog Assignment
Discuss Blogging

Discuss Revision Practices
	*Begin reading The Beast of Beauty Culture
It is 39 pages long

	W 2/11
	Establish Research Topics
MLA vs APA

Citation Resources

Citation Verification and Review
	The Beast of Beauty Culture: 

An Analysis of the Political Effects of Self-Objectification – Heldman and Cahill 

http://hilo.hawaii.edu/~tbelt/pols433-reading-thebeastofbeautyculture.pdf

	F 2/13
	Cultural Mythologies of Gender
Rhetorical Analysis of Article
Compositional Analysis of Article
Marketing Brochure Assignment due by midnight

	5 Minutes Of What The Media Actually Does To Women (Brandon Weber – Upworthy)
http://www.upworthy.com/5-minutes-of-what-the-media-actually-does-to-women-8?c=reccon1 

 There's Something Absolutely Wrong With What We Do To Boys Before They Grow Into Men (Joseph Lamour – Upworthy) 

http://www.upworthy.com/theres-something-absolutely-wrong-with-what-we-do-to-boys-before-they-grow-into-men
And The Winner For 'Biggest Hint That Hollywood Is Twisted' Is...

(Joseph Lamour – Upworthy)

http://www.upworthy.com/and-the-winner-for-biggest-hint-that-hollywood-is-twisted-is

	M 2/16
	Discuss the role of media/social media plays in establishing cultural values  

Discuss the rhetorical effect of imagery – Rhetorical analysis of imagery 
	If You Tell This Dude To 'Man Up,' You Better Be Prepared To Learn Why What You Said Is Awful (Adam Mordecai - Upworthy)
http://www.upworthy.com/if-you-tell-this-dude-to-man-up-you-better-be-prepared-to-learn-why-what-you-said-is-awful 
Changing Our Cultural Myths by  Lane Wallace
http://www.theatlantic.com/national/archive/2010/04/changing-our-cultural-myths/39537/

	W 2/18
	Begin Rhetorical Analysis
Discuss Rhetorical Analysis
	Texas A&M Rhetorical Analysis
(Available on course website)

	F 2/20
	Using Sources and Bibliography

Rhetorical Purpose of a Bibliography

Rhetorical Analysis Draft due by Midnight
	Begin Annotated Bibliography for Blog Assignment

	M 2/23
	Essay Day: Arguments and counter-arguments
Writing a thesis
Prepare for Auto-rhetorical analysis
	Bring a Printed copy of Rhetorical Analysis Draft to Wednesday’s class

	W 2/25
	Peer Review Rhetorical Analysis Draft
	

	F 2/27
	Library Day
Rhetorical Analysis Due by Midnight
	

	M 3/2
	No class

Conferences
	

	W ¾
	No class

Conferences
	

	F 3/6
	No class

Conferences
	Annotated Bibliography is due Friday at midnight.

	M 3/9
	Voice and audience
Formal versus informal writing

Interconnectivity of genres

	Why I Keep My Bipolar Disorder Secret at Work by CJ Laymon

http://www.theatlantic.com/health/archive/2013/08/why-i-keep-my-bipolar-disorder-secret-at-work/278931/ 
The Difference a Job Makes: The Effects of Employment among People with Disabilities by Lisa Schur

Source: Journal of Economic Issues, Vol. 36, No. 2 (Jun., 2002), pp. 339-347 (JSTOR)

	W 3/11
	Primary and Secondary Sources
Temporal and Conversational Nature of Sources
	

	F 3/13
	Essay day: Supervised research
	

	M 3/16
	Spring Break
	

	W 3/25
	Essay Day: Structuring your essay
	

	F 3/27
	Documenting Sources
Using Style Handbooks and Online Resources

Plagiarism
	

	M 3/30
	Creating communication between sources

Improving flow and transitions
Research Essay Draft due
Research Blog is due
	 

	W 4/1
	In-class Workshop: Peer Review
Bring a Printed copy of Research Essay Draft
	

	F 4/3
	Revisiting MLA citation

Eliminating bias
Begin Auto-rhetorical Analysis
Research Essay Due
	

	M 4/6
	Design and Visual Rhetoric

Multimodal Essays

Imagery in Cultural Imagination
	

	W 4/8
	Begin Multimedia Design
Designing an effective presentation

Discussion of examples of visual rhetoric and cultural mythologies.
	

	F 4/10
	Multimedia Project 

Determine Rhetorical Difference Between Web and Slidecast Compositions

Auto-rhetorical Analysis draft due

	

	M 4/13
	Peer review: Auto-rhetorical analysis draft
	

	W 4/15
	Demonstration of Techniques and Technology
Using Sources in Visual Rhetoric
Fair-Use
Design Resources
	

	F 4/17
	Last day for resigning with grade of “R”
Auto-rhetorical analysis due
	

	M 4/20
	No class
Conferences
	

	W 4/22
	No class

Conferences
	

	F 4/24
	No class

Conferences
	Bring your laptop to Monday’s class with headphones.

	M 4/27
	In-class Workshop: Peer review: Presentations

	

	W 4/29
	Multimedia Presentations
	

	F 5/1
	Multimedia Presentations
	

	M 5/4
	Multimedia Presentations
	

	W 5/6
	General comments
Brief final peer review: Essay 2.0
	

	F 5/8
	Essay 2.0 – Final questions and concerns 
All work is due on a USB flash drive in class
	



